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A BRIEF DESCRIPTION OF THE SURVEY

National Statistics Office of Georgia (Geostat), with technical and financial support of UN Women, conducted the user satisfaction
survey. The aim of the survey was to explore the users’ attitudes towards information production and dissemination, to evaluate the
quality of work of the National Statistics Office of Georgia (Geostat) to enhance the user service.

Another aim of the survey was to reveal strengths and weaknesses of communication with customers of National Statistics Office of
Georgia, and to plan further activities for generating the high-quality official statistics.

The survey was carried out based on the internationally recognized best practices, and according to the methodologies proposed by
UN and World Bank.

The survey was conducted using a quantitative method, however, the satisfaction of the users of gender statistics was assessed
through quantitative as well as qualitative methods.

The survey was carried out during November-December 2021 and covered all institutional sectors. Up to 600 respondents aged 15 an
up participated in the survey.

d

Q@



L

www.geostat.ge

DISTRIBUTION OF USERS, BY GENDER
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Research revealed that the women constituted 57 percent of active users of the statistical
information, whilst men constituted 41 percent.
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DISTRIBUTION OF USERS, BY AGE
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The most active users belonged to the 25-34 age group and constituted 43 percent of total number
of users. 23 percent of the entire user population belonged to the 35-44 age group, followed by
users from the 45-64 age group (20 percent), whilst 65 years old and older users represented only 4
percent of the total user population.
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According to the consumption of information, women predominate in the age groups of 15-
34 and 45-64, while men constituted majority in the age group of 65 and older.
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Business Sector

Non-governmental sector
g 35%

6%

Med:/ Data suggests that mainly individuals from five different
’ occupational fields utilize statistical information. In particular: 35
percent of users belong to business sector; 15 percent is found in
government sector; 12 percent is represented by research, think-tank
organizations; 10 percent of users belong to educational sector, and 7

Educational Sector . .
percent are media representatlves.
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DISTRIBUTION OF USER, BY GENDER
AND OCCUPATION
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Public Sector Educational Media Non-governmental Missing data
Sector sector 2 Q @
Business Local governmen Research, International and Individual

Sector /self-government Think- tank foreign organization O O O
organization

In all occupational areas women constitute majority among statistical information users,
with one exception - in business sector predominantly men inquired about statistical

information. @
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STRUCTURE OF INFORMATION USE
ON A DAILY BASIS

INFORMATION USE
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International and
foreign organization

6%

Local governmen
/self-government

3%

Educational
Sector

8%

Public Sector
31%

Research,
Think- tank organization

14% Analysis of the frequency of information usage revealed that
representatives of public sector (31 percent), business sector (22 percent),
media (17 percent), and research Think-tank organizations (14 percent) are

. the most frequent users of the statistical information.
Business Sector

22%

Media
17%

91560 -5 o



https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100

L

GeosTart

PURPOSE OF THE VISIT ON THE
GEOSTAT WEBSITE

Data suggests that there are several reasons for customers to visit Geostat webpage.
As majority of respondents reported, the main intention is to use databases to prepare
tables and visual materials, to use statistical tables and publications, and to obtain the
information regarding available data.
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THE GEOSTAT WEBSITE

o,
To obtain the database/raw data and 69%
adjust table and data to my needs

To look for predefined tables or work with existing 67%
data visualisations and ready-to-use interpreta-
tions in publications/reports to support my work, e ’e)
for my personal interest (e.g. to verify data in news
articles) or to get a basic understanding of what is
available for future reference

To look for data visualisations, graphs and 4L7%
statistical articles which are easy to read to get _ °
interpreted data O
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FREQUENTLY REQUESTED INFORMATION
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INFORMATION

Survey identified most frequently requested and consumed information.
Table presented below, shows information top 10 frequently requested
and consumed data, by domains.

I@ @ Business Sector clfl’ﬁ @ National accounts (GDP, economic growth)

fl‘ﬁﬁ @ Population and demography @ @ Price statistics (inflation)

@ Employment and wages '4\\ . Tourism statistics

(1'73 @ Standard of living (poverty, substinance minimum) @ Regional statistics

@ @ External Trade @y Business register
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USER EVALUATION OF THE QUALITY OF THE
INFORMATION PROVIDED BY GEOSTAT
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High @ ﬁ y

45%

Very high
23%

Research shows that 68 percent of users rated data produced by Geostat
as high-quality data, whilst 25 percent of research participants qualified
data as having average quality. On the other hand, 3 percent of the users
think that data provided by Geostat are of low quality.

Middle
25%
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§ Low

4% Very low

1%

Difficult to answer
12%
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Middle
22%

Very high
27%

According to the survey 61 percent of users rated access to methodology

as very high, while for 22 percent of users it was only moderately
available. @
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43%

Low

4% Very low
Difficult to answer 1%
5%

Very high
23%

As graph presented below shows, 66 percent of respondents think that
the information produced by Geostat is highly reliable, while 24 percent of
respondents reported it as moderately reliable.

Middle
24%
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USEFULNESS OF INFORMATION
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Graph below shows that vast majority of users (79 percent) think that the
information provided by Geostat is highly useful, while only 16 percent

Very high rated the information as moderately useful.

30%
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DATA VISUALIZATION
Low
4% Very low
Difficult to answer 1%

7%

High
Middle 41%
2%
66 percent of users perceived the visuality of the published information
as having high quality; however, 22 percent of the respondents think that
Very high provided information is moderately well visualized.

25%

®


https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100

L

www.geostat.ge

wn
W
[
=
—d
Lkl
=
-

TIMELINESS OF RECEIVING REQUESTED
INFORMATION

Low
3% Very low
Difficult to answer 1%

3%

Very high @ {? y

Middle 38%

18%

Majority of users (75 percent) reported that Geostat provides requested
information very fast, while 18 percent thinks that this takes moderately

High long time.
37%
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MAIN SOURCES OF THE INFORMATION ABOUT
GEOSTAT ACTIVITIES
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Other source
25%

GEOSTAT's webpage
37%

GEOSTAT's social
media channels

7%

Press-releases
disseminated
by GEOSTAT

8%
GEOSTAT's publications
1%

GEOSTAT's staff
1%

As for the sources of the information about work done and data produced by Geostat, 37 percent of users
obtain the information through Geostat webpage, 11 percent of individuals learned about Geostat activities
from publications; yet for another 11 percent of the users Geostat staff served as a source of information;

8 percent got familiar with press releases disseminated by Geostat, and 7 percent of users found the
information through social media channels. 25 percent of the respondents used other sources.
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LEVELS OF SATISFACTION OF USERS

Strongly dissatisfied
1%

Dissatisfied
1%

Strongly satisfied

Moderately satisfied 50%

17%

More than
moderately satisfied

31%

As graph presents almost all respondents (98 percent) were satisfied
by the means of information dissemination and services delivered by
Geostat.
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LEVELS OF USER SATISFACTION WITH THE MEANS OF INFORMATION
DISSEMINATION AND SERVICE PROVIDED BY GEOSTAT

L

GeosTar Graph presented below provides more detailed information on the levels of satisfaction of research participants by
the means of information distribution and service provided by Geostat. The data is disaggregated by the means of
information dissemination and the types of service.
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60 [ STRONGLY SATISFIED
B MORE THAN MODERATELY
SATISFIED
50
MODERATELY SATISFIED
40 [0 DISSATISFIED
Bl STRONGLY DISSATISFIED
30
20
10
o Wan W i - | | 0 . m ..
PRESS-RELEASES THEMATIC WORKSHOP PREDEFINED VIDEO CLIPS PC-AXIS METHODOLOGICAL E-MAIL AND DATABASES
AND CONSULTATIONS STATISTICAL TABLES AND GIF ANIMATION PORTAL EXPLANATIONS HOTLINE
MEETING AND METADATA
GEOSTAT'S PRESS- STATISTICAL INFOGRAPHICS SOCIAL MEDIA ANDROID AND 10S THEMATIC STATISTICAL SUBSCRIBING SERVICE
'WEB PAGE CONFERENCES PUBLICATION POSTS APPLICATIONS DATA PORTALS ON WEB PAGE OF

STATISTICAL INFORMATION

As graph shows, the highest number of survey participants were satisfied with Geostat webpage and statistical

information updates subscription service.
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-llIIIIIII SATISFACTION WITH STATISTICAL
GeosTar PORTALS

According to the survey findings vast majority of the users highly appreciate portal “Statistics for kids and teens” (92 percent), Demography
portal (84 percent) and Online Business Register (83 percent).

60 [ STRONGLY SATISFIED
B MORE THAN MODERATELY SATISFIED

50 MODERATELY SATISFIED
7 DISSATISFIED

40 I STRONGLY DISSATISFIED
Il DIFFICULT TO ANSWER

30

20

10 | |

0 || | ] . | I . I I || | I [ |} I
GENDER STATISTICS DEMOGRAPHIC PERSONAL INFLATION EXTERNAL TRADE CPI CALCULATOR SALARY INTERNATIONAL
PORTAL PORTAL CALCULATOR PORTAL CALCULATOR COMPARISONS PORTAL

BUSINESS REGISTER GIS ANALYSIS NATIONAL ACCOUNTS REGIONAL STATISTICS ~ PORTAL "STATISTICS FOR PRICE TAX CALCULATOR
PORTAL PORTAL KIDS AND TEENAGERS" KALEIDOSCOPE
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STATISTICAL PORTALS

Table below presents top ten highly demanded and used portals operated by Geostat.

@p @ Business register

ﬁ%ﬁ @ Demography portal

@ @ External trade portal

ﬁﬁ @ National accounts portal

@ Salary calculator

®©

Gender statistics portal

Portal “Statistics for kids and teens”

GIS Analysis

International comparisons portal

Regional statistics portal
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17%
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20%

Very high
22%

According to the survey findings 58 percent of users think that Geostat is
highly independent, while 20 percent of research participants perceive it
as moderately independent.
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10%
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41%

Moderate
1M1%
According to the survey findings 77 percent of research participants
think that Geostat staff is highly competent, while 11 percent of Geostat
users perceived them as moderately competent, and only 2 percent of
respondents reported Geostat staff as having low competency.
Very high

36% @
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ORIENTATION ON INNOVATION

Low Very low
4% 1%

High
Difficult to answer 30%

20%

Moderate
21%

Very high
24%

As for orientation on innovation , 54 percent of users rated Geostat as
highly oriented on novelty, while 21 percent think that Geostat is only

moderately oriented on innovation.
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40%
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13%
According to the survey findings 78 percent of survey participants think
that Geostat has a high quality communication with its customers,
however, 13 percent perceived it as moderate.
Very high
38%
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CONFIDENTIALITY ‘."
Very low - 4
1%

Moderate

7%
High
335 ) ¢ Y
Difficult to answer
27%
Majority (65 percent) of respondents reported that Geostat follows the
confidentiality policy and keeps confidentiality on a high level.
Very high

32%
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EVALUATION OF GEOSTAT ACTIVITIES IN
LAST YEAR

In frame of the study different segments of users were asked to assess
activities conducted by Geostat in last 12 months.
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Difficult to answer
19%

Improved
43%

No change
19%

According to the survey findings 62 percent of the research participants
think that Geostat improved the quality of activities, while 19 percent of

the sample did not see any changes.

Much improved
19%
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EVALUATION OF GEOSTAT ACTIVITIES IN
LAST YEAR, PUBLIC SECTOR

Difficult to answer
12%

Improved
45%

No change
21%

Much improved
22%

67 percent of research participants employed in public sector think that
the quality of Geostat work improved in last 12 months, however, 21
percent reported no change in this regard.
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EVALUATION OF GEOSTAT ACTIVITIES IN
LAST YEAR, BUSINESS SECTOR

Difficult to answer
11%

Improved @ {? y

45%
No change
19%

70 percent of research participants employed in business sector think
that the quality of Geostat work improved in last 12 months, however, 19
percent reported no change in this regard.

Much improved
26%
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EVALUATION OF GEOSTAT
ACTIVITIES IN LAST YEAR, MEDIA

Difficult to answer
6%

Improved

52% @ {? 7

No change
18%

Majority of research participants (76 percent) employed in media think
that the quality of Geostat work improved in last 12 months, however, 18
percent reported no change in this regard.

Much improved
24%
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EVALUATION OF GEOSTAT ACTIVITIES IN LAST
YEAR, LOCAL GOVERNMENT/SELF-GOVERNMENT

No change
20%

Improved
40%
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Data suggests that 80 percent of research participants employed in local
government /self- government think that the quality of Geostat work
improved in last 12 months.

Much improved
40%
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EVALUATION OF GEOSTAT ACTIVITIES IN LAST
YEAR, NON-GOVERNMENTAL SECTOR

Difficult to answer
17%

Improved
45%

No change
17%

66 percent of research participants employed in non-governmental
sector think that the quality of Geostat work improved in last 12 months,
however, 17 percent reported no change in this regard.

Much improved
21%
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EVALUATION OF GEOSTAT ACTIVITIES IN
LAST YEAR, EDUCATIONAL SECTOR
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Difficult to answer
13%

Improved
40%

No change
13%

75 percent of research participants employed in Educational sector think

that the quality of Geostat work improved in last 12 months, however, 13

percent reported no change in this regard.

Much improved
35%
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EVALUATION OF GEOSTAT ACTIVITIES IN
LAST YEAR, INTERNATIONAL AND FOREIGN

ORGANIZATIONS
Difficult to answer
8%
Improved
42% =) ¢ Y
No change
18%

75 percent of research participants employed in international and foreign
organizations think that the quality of Geostat work improved in last 12
months, however, 17 percent reported no change in this regard.

Much improved
33%
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EVALUATION OF GEOSTAT ACTIVITIES IN LAST ONE
YEAR, RESEARCH, THINK-TANK ORGANIZATIONS
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Deteriorated
2%

Difficult to answer
16%

Improved @ ﬁ? y

36%

No change
19%
64 percent of research participants employed in research, Think-tank
organizations think that the quality of Geostat work improved in last 12
months, however, 19 percent reported no change in this regard.

Much improved
28%
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In frame of the presented survey, detailed data were collected on gender
statistics. In particular, information was obtained in order to answer the
questions, such as: What are the main goals of using gender statistics? How
often research participants use gender statistics? And what is the level of
satisfaction with gender statistics products provided by Geostat? Besides, the
publication titled “Women and Men in Georgia” and Gender Statistics Portal
were evaluated.
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STATISTICS

60%

60% O oo

O 40%

26% 25%
As graph presented below shows, practically same amount of
9% 19% b respondents used gender statistics for research purposes (60
6% 3% percent) and to obtain general information (59 percent), while
T T | d d b 40 percent of users extracted it for analytical purposes

Monitoring Financial Research Education General
and/or formulating planning projects information
policies and
programs
Preparing Advocacy Market Media use Other
legislation analysis
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Several times a month
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>= 60% B several times a year
2 S0% I several times a quarter
LLd
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40% - Several times a week
- On a daily basis
30%
20%
10% Data analysis by the frequency of usage of gender statistics products
I ] .I ' 1 revealed that research participants mostly use gender statistics several

0% times in an year.

Gender Various statistical Microdata/databases
statistics portal information on gender
issues located on
Geostat webpage
Annual punlication Infographics other

“Women and Men in Georgia”
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EVALUATION GENDER STATISTICS
PRODUCTS

STATISTICS PRODUCTS
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Vast majority of users were satisfied one or another way with
Gender Statistics Portal, Statistical publication “Women and Men in
Georgia” and Infographics.

50% M strongly satisfied
B More than moderately satisfied

40% Moderately satisfied
¥ Dissatisfied

30% M strongly dissatisfied

20%

10%

09 | —— 1|
Gender statistics Infographics
portal

Annual statistical publication
“Women and Men in Georgia”
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FREQUENCY OF USAGE VARIOUS DATA FROM
GENDER STATISTICS PROVIDED BY GEOSTAT

Majority of the users used various data from gender statistics
several times in a quartile or a year.
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GENDER STATISTICS PROVIDED BY GEOSTAT

60%
50%
40%
30%
Several times a year
20% = mesay
B several times a quarter
Several times a month
10% .
[ several times a week
On a daily basis
0% [ | y
Population Education Households Gender Agriculture Influence and

pay gap Power

Health care Social security ~ Employment and Incomes and Business Crime
unemployment expenditures sector
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O SATISFACTION WITH VARIOUS DATA ON
- GENDER STATISTICS
E Vast majority of statistical information users highly valued almost all data on
(7)) gender statistics, however, they assigned relatively low scores to violation,
(a4 education and social protection statistics.
L
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O 50%
40%
30%
20% B strongly satisfied
[ More than moderately satisfied
0% Moderately satisfied
[ Dissatisfied
0o M- B strongly dissatisfied

Population Education Households Gender ICT Agriculture Influence
pay gap and Power
Health care Social security Employment/ Incomes and Business Crime

unemployment expenditures sector
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“WOMEN AND MEN IN GEORGIA”

L

www.geostat.ge

EVALUATION OF STATISTICAL PUBLICATION
“WOMEN AND MEN IN GEORGIA”
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Clarity and layout Disaggregation Clarity of
of tables level of indicators data analysis

Research shows that users of gender statistics highly appreciated statistical publication
“Women and Men in Georgia”. As chart presented below shows, wide variety of proposed
topics and indicators have got the highest rating (79 percent).
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Users of the gender statistics highly appreciated Gender Statistics Portal. As graph presented below shows,

timelines (the time between a happening and the availability of data on it) and the level of detalization of

indicators (the level of disaggregation of the data by age, ethnic minorities, persons with disabilities, etc.) have

got the highest ranking, 77 percent and 74 percent, respectively. @
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